
2021

ANNUAL 
BENEFIT
STATEMENT



TABLE OF CONTENTS

3 Introduction

4 Article III of Our Charter

7 Kickstarter’s Mission Is to 
        Help Bring Creative Projects to Life

13 Kickstarter’s Operations 
        Will Reflect Its Values

19 Kickstarter Supports a More 
        Creative and Equitable World

22 Kickstarter Is 
        Committed to the Arts

25 Kickstarter Is 
        Commited to Fighting Inequality



INTRODUCTION
Since 2009, more than 20 million people from nearly every country on the 
planet have come together to support imaginative and groundbreaking  
ideas across a vast creative universe.

The backers and creators behind these creative projects are shaping culture 
into what they want it to be by bringing more creative works to life. This 
gets to the heart of why Kickstarter exists. Art and creative expression are 
essential to a healthy and vibrant society. They bring beauty, humor, and 
joy into our lives. They challenge us and authority. They help us face — and 
escape — the truths of our world. 

To ensure that Kickstarter will always retain this focus on helping bring 
creative projects to life, we reincorporated as a Public Benefit Corporation in 
2015. At the time, benefit corporations were a new corporate structure that 
represented a radical change in the way we could do business. Specifically, 
they allowed us to escape the extractive doctrine of shareholder primacy  
that compels nearly all companies to pursue profit above all else, including 
their own mission. 

As part of that process, we encoded our mission into Article III of our 
corporate charter alongside a number of commitments designed to  
generate benefits to the public. Each year we report on how well we’ve lived 
up to those commitments in our annual benefit statement. Here’s how we 
did in 2021.
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Kickstarter’s mission is to help bring 
creative projects to life

a. Kickstarter will create tools and resources that help people bring their 
creative projects to life, and that connect people around creative projects 
and the creative process.

b. Kickstarter will care for the health of its ecosystem and integrity of                  
its systems. 

c. Kickstarter will engage beyond its walls with the greater issues and 
conversations affecting artists and creators.
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ARTICLE III OF OUR CHARTER

Kickstarter’s operations  
will reflect its values

a. Kickstarter will never sell user data to third parties. It will zealously defend 
the privacy rights and personal data of the people who use its service, 
including in its dealings with government entities.

b. Kickstarter’s terms of use and privacy policies will be clear, fair, and 
transparent. Kickstarter will not cover every possible future contingency,      
or claim rights and powers just because it can or because doing so is  
industry standard.

c. Kickstarter will not lobby or campaign for public policies unless they align 
with its mission and values, regardless of possible economic benefits to      
the company.

d. Kickstarter will not use loopholes or other esoteric but legal tax management 
strategies to reduce its tax burden. Kickstarter will be transparent in 
reporting the percentage of taxes it pays and explaining the many factors 
that affect its tax calculation.



Kickstarter is  
committed to the arts

a. Kickstarter will always support, serve, and champion artists and creators, 
especially those working in less commercial areas.

b. Kickstarter will foster a supportive environment for employees to work on 
their own creative projects, including time off to pursue them.

c. Half of Kickstarter’s 5% pledge will be devoted to arts and music programs 
for children and young adults, with a primary focus on underserved 
communities in New York City. Funds will be distributed to 501(c)(3) 
organizations, public schools, or via programs developed by Kickstarter.

Kickstarter supports a more  
creative and equitable world

a. Kickstarter will annually donate 5% of its after-tax profit towards arts and 
music education, and to organizations fighting to end systemic inequality as 
further defined in sections 4(c) and 5(c) below (the “5% pledge”).
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e. Kickstarter will seek to limit environmental impact. It will invest in green 
infrastructure, support green commuting methods, and factor environmental 
impact when choosing vendors. Additionally, Kickstarter will provide 
recommendations and resources that help creators make environmentally 
conscious decisions on tasks, like shipping and packaging, that are common 
to the use of its services.
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Kickstarter is 
committed to fighting inequality

a. Kickstarter will provide opportunities and paid time off for employees to
provide professional mentorship and skills training to people from groups
underrepresented in the worlds of art, business, or technology.

b. Kickstarter will report on team and leadership demographics, executive and
CEO pay ratios, and programs and strategies employed to build a diverse,
inclusive, and equitable organization.

c. Half of Kickstarter’s 5% pledge will be devoted to organizations addressing
systemic inequality. Kickstarter will primarily focus such contributions on
501(c)(3) organizations fighting to end prejudices against and increase
opportunities for people of color, women, and LGBTQ individuals.

Some of the most interesting writers of our time (Roxane Gay, 
Margaret Atwood, Chloe Gong, Stephen Fry, and many more) were 
asked to pair a tarot card with a seminal book—the result is a tarot 
deck that unlocks the secrets of classic literature.

$793,155

11,370
pledged of $80,000 goal

backers

The Literary Tarot
CASE STUDY



3,199,905
backers

$813,910,436
pledged

19,560
projects
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ART $23,341,487 2,646
COMICS $32,589,803 2,180
CRAFTS $2,202,359 272
DANCE $536,831 45
DESIGN $156,998,378 2,104
FASHION $17,803,366 1,008
FILM & VIDEO $32,541,977 1,353
FOOD $12,977,537 499
GAMES $334,386,800 4,860
JOURNALISM $793,338 59
MUSIC $11,803,400 1,166
PHOTOGRAPHY $5,047,819 273
PUBLISHING $30,753,905 2,012
TECHNOLOGY $150,409,297 961
THEATER $905,579 122

KICKSTARTER’S MISSION IS TO HELP BRING
CREATIVE PROJECTS TO LIFE
Last year, 3,199,905 people pledged a total of $813,910,436 to independent 
creators on Kickstarter. Together, they funded 19,560 creative projects — 
from typography, technology, and tabletop games, to narrative film, food 
trucks, performance art and beyond. Projects enjoyed a 53.8% success rate 
in reaching their funding goals in 2021 — the highest funding success rate in 
our history.
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The number of projects that successfully reached their funding goals was up 
in 2021 for the categories of Comics, Design, Film & Video, Food, Games, and 
Publishing, while the remaining categories saw a collective decline of about 8%.

Despite the increase in projects and dollars pledged in 2021 across the 
site overall, Games, Dance, and Film are the only categories that saw more 
backers than the previous year. Publishing, Comics, Theater, and Fashion were 
relatively flat. And the remaining categories saw an average of 21% fewer 
backers than 2020. Still, 3,199,905 backers supported Kickstarter projects from 
all over the world in 2021, compared with 3,466,769 the year prior. 

Dice by Wyrmwood 
& Dispel

Two beloved dicemakers teamed up to design gorgeous 
new sharp-edge resin, gemstone, and glass sets for tabletop 
gameplay—and broke the Guinness World Record for longest 
line of dice in the process.

$2,373,738

18,581
pledged of $50,000 goal

backers

CASE STUDY
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Kickstarter will create tools and 
resources that help people bring their 
creative projects to life, and that 
connect people around creative 
projects and the creative process.
Here are a few of the improvements we made in 2021 to better help creators 
bring their projects to life.

• We released a long-awaited update to
backer reports, with the development
of the “Fulfillment Status” feature, which
allows creators to set a fulfillment status
for both individual pledges and entire
reward tiers. More than 9,000 projects
have made use of the new feature across
all categories since its launch, providing
creators with an easy way to more
granularly track fulfillment progress
while offering backers transparency and
visibility into the status of their reward.

• We introduced International 4 (IBAN)
so that creators based in Europe can
now use a bank account from any one
of the European countries from which
we operate. Previously, creators had
to hold a bank account based in the
same country from which they launched
their project, which hampered teams
across countries and discouraged some
creators from launching projects.

• Throughout 2021 we continued to
publish The Creative Independent
(TCI), an editorial resource featuring
emotional and practical guidance to
help artists of all types bring creative

work to life. In 2021, TCI published 244 
articles ranging from artist/entrepreneur 
Stephanie Diamond’s guide to making 
your workspace fuel your creativity to 
an interview with author and illustrator 
Jonny Sun about seeking feedback and 
writing as archeology.

• We implemented Stripe Connect
Onboarding for 24 countries, providing
a more straightforward and secure
experience for creators to verify their
identities, both now and in the future.

• Backers and creators use our comments
feature to ask and answer questions,
to communicate about the status of
projects, and to share valuable feedback.
Last year, we launched single-threaded
comments across our mobile apps,
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which allows users to view and reply to 
comments in one place and in the order 
in which they were made.

• In September we launched the Creative
Capital x Skoll Foundation Fund, a
partnership to provide financial support
to creative projects led by Asian,
Black, Indigenous, and Latinx creators
on Kickstarter. The fund committed
$500,000 to these projects in an effort
to create a more diverse and equitable
artistic ecosystem.

• In partnership with gal-dem magazine,
a new media publication committed to
telling the stories of people of color from
marginalized genders, we hosted a series
of four online workshops led by women
or nonbinary people of color working
in the creative industry and focused on
honing creative ideas and developing a
plan to enact them.

• As one of the most diverse cities in
the U.S., Detroit has a long history of
championing creativity and design. In
collaboration with Design Core Detroit,
we launched the first-ever Detroit Design
Incubator (DDI), a four-month program
offering a diverse cohort of Detroit-area
innovators, designers, and makers direct

training and strategic support to learn 
the ins and outs of securing funding for 
their creative ventures.

• Finally, we hosted or joined a number of
educational events aimed at supporting
creators in bringing their projects to
life over the course of the year. We
worked with The Sundance Institute’s
digital platform for artist education
to present a class on “Crowdfunding
your Short with Kickstarter” to share
case studies and best practices to help
filmmakers worldwide successfully
build communities of support around
their short films. We joined a panel at
Romance Author Mastermind, a digital
event made up of talks for practicing
romance writers. And we launched
Rewired UK, a series of free online
talks and workshops for designers on
topics like “Designing products to give
back,” “Wonder materials, circular waste
and sustainability,” and “Dreaming of
the future.”
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Kickstarter will care for the health     
of its ecosystem and integrity of     
its systems.

• We released updated copy to make it 
clearer to backers that rewards aren’t 
guaranteed. This increased backer 
understanding of project risk by 55%. 
We believe this improvement will lead 
to a reduction in backer dissatisfaction 
in instances where projects run into 
fulfillment challenges.

• In 2015 we introduced a feature called 
Spotlight, which enables creators to 
share their progress and showcase 
what they’ve made once their project 
has successfully funded. While we built 
this tool to give creators full control 
over how they share their stories and 
promote their work offsite, we didn’t 
have the ability to restrict access in cases 
where creators didn’t fulfill projects 
or communicate openly about their 
progress. So in 2021, we introduced 
the ability for our team to restrict use 
of the Spotlight feature for projects 
that did not communicate openly 
about their progress to incentivize                     
greater accountability.

• We introduced a new feature to give 
creators of large-scale, complex products 
a better understanding of common 
product development milestones. By 
surfacing common these to creators 
earlier in their process and before their 
funding campaign goes live, our goal is 
to help creators set more accurate cost 
and timing estimates for production, and 
ultimately improve fulfillment rates. 

• As we work to increase trust across 
our ecosystem, it’s important that we 
have a clearer picture of the project 
fulfillment rate over time. To accurately 
measure the progress of projects across 
the platform, we introduced a feature 
that allows creators to update project 
progress for individual backer’s rewards.

• In 2021, 99.44% of the 35,826 projects 
that launched followed our rules. Our 
team suspended 201 projects for a 
variety of guidelines violations, from 
misrepresentations and credit card fraud 
to sending spam and attempting to offer 
prohibited items.

https://help.kickstarter.com/hc/en-us/articles/115005135834-What-is-Spotlight-and-how-do-I-get-access-to-it-
https://help.kickstarter.com/hc/en-us/articles/115005135834-What-is-Spotlight-and-how-do-I-get-access-to-it-
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Kickstarter will engage beyond its 
walls with the greater issues and 
conversations affecting artists and 
creators

• In October, we sponsored the 2021 Arts + 
Business Partnership Awards presented 
by Americans for the Arts, the nation’s 
leading nonprofit organization for 
advancing the arts and arts education, in 
service of building bridges between the 
arts and the private sector.

The founders of Reframd wanted to relieve the pain points 
caused by ill-fitting glasses, so they developed an algorithm 
that adjusts designs to more precisely fit the wearer’s facial 
geometry.

€42,944

282
pledged of €36,000 goal

backers

REFRAMD
CASE STUDY
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Kickstarter will never sell user data 
to third parties. It will zealously 
defend the privacy rights and personal 
data of the people who use its 
service, including in its dealings with 
government entities.
GOVERNMENT AND LAW 
ENFORCEMENT REQUESTS FOR 
INFORMATION

The millions of backers and creators 
who rely on Kickstarter annually 
are represented by hundreds of 
local and federal governments. In 
instances where a government or law 
enforcement agency requests private 
information about one of our users, 
we’re committed to protecting that 
person’s information, complying with 
the law, and acting transparently.

In 2021, Kickstarter fielded 
approximately 200 requests for 
user information from U.S. and 
international government and law 
enforcement agencies, none of which 
came in the form of a search warrant, 
and six of which came in the form of 
civil subpoenas. For the subpoenas, 
we provided only publicly-viewable 
materials and the minimum basic 
subscriber information required 

by law. For the other requests, we 
declined to disclose any non-public 
information.

COPYRIGHT CLAIMS

In 2021, Kickstarter processed 254 
total copyright claims involving 
232 projects. We rejected 72 of 
these claims for being incomplete, 
involving material that can’t be 
protected under copyright, for not 
being submitted by the rights holder, 
or for targeting fair use. We removed 
78 projects from public view in 
response to copyright claims, but 
returned 12 of them to public view 
after the creators filed challenges 
to the claims, or after we helped 
the creators make modifications 
to address the claims. We avoided 
removing six projects from public 
view by encouraging those making 
the claims to resolve the dispute 
directly with the project creator, 
or by helping the creators make 

KICKSTARTER’S OPERATIONS WILL REFLECT ITS VALUES
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a modification to their projects. 
All other requests not specifically 
outlined above were resolved directly 
and amicably between Kickstarter, 
the claimant, and/or the creator.

TRADEMARK CLAIMS

In 2021, Kickstarter processed 54 
total trademark claims involving 46 
projects. We rejected 12 of these 
claims. We removed seven projects 
from public view in response to 
trademark claims. We returned 
one of the projects to public view 
after the creators filed challenges 
to the claim. We avoided removing 
two projects from public view by 
encouraging those making the claims 
to resolve the dispute directly with 
the project creator, or by helping 
the creators make a modification to 

BRZRKR

Keanu Reeves' first-ever graphic novel series hit the stands—the 
brutal, beautiful collaboration with co-writer Matt Kindt and artist 
Ron Garney follows an immortal warrior’s fight through the ages.

$1,447,212

14,571
pledged of $50,000 goal

backers

CASE STUDY

their projects. All other requests 
not specifically outlined above were 
resolved directly and amicably 
between Kickstarter, the claimant, 
and/or the creator.
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Kickstarter’s terms of use and privacy 
policies will be clear, fair, and 
transparent. Kickstarter will not cover 
every possible future contingency, 
or claim rights and powers just 
because it can or because doing so is            
industry standard.

We continue our work to ensure our Terms of Use 
and Privacy Policy are plainspoken, understandable, 
and fair. In 2021, we redesigned our Trust and 
Accountability page to better define the roles and 
responsibilities of creators, backers, and Kickstarter 
in bringing creative work to life and to reinforce 
the fact that rewards and reimbursements aren’t 
a guaranteed part of the experience when helping 
fund projects.

https://www.kickstarter.com/trust
https://www.kickstarter.com/trust
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Kickstarter will not lobby or campaign 
for public policies unless they align 
with its mission and values, 
regardless of possible economic 
benefits to the company.
In 2021, Kickstarter participated in the “America Is All In Hill Day for Climate 
Action” with other certified B Corps in advocating for climate action from 
U.S. congressional representatives. We also formally endorsed the Creative 
Economy Revitalization Act (CERA), a bipartisan bill introduced in Congress 

to revitalize the arts and culture sector by bringing $300 million 
in funding to public art projects and jobs across the

creative economy.

We abstained from any other lobbying efforts.

Kickstarter will not use loopholes 
or other esoteric but legal tax 
management strategies to reduce 
its tax burden. Kickstarter will 
be transparent in reporting the 
percentage of taxes it pays and 
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explaining the many factors that 
affect its tax calculation.
In 2021, we benefited from two tax credits: the R&D federal tax credit (for our 
Research & Development initiatives), and the NYC REAP tax credit, stemming 
from the prior relocation of our headquarters from Manhattan to Brooklyn 
in 2015). The effective state and local rate is about 2% as a result of the NYC 
REAP credit benefit instead of 4% without it.

According to a recent study by the Institute on Taxation & Economic Policy 
(ITEP), profitable American corporations in 2018 collectively paid an average 

effective federal income tax rate of 11.3% on their income. In 2021, 
Kickstarter paid a combined federal, state, and local 
effective income tax rate of 24%.

Kickstarter will seek to limit 
environmental impact. It will invest 
in green infrastructure, support green 
commuting methods, and factor 
environmental impact when choosing 
vendors. Additionally, Kickstarter 
will provide recommendations and 
resources that help creators make 

17

https://itep.org/corporate-tax-avoidance-in-the-first-year-of-the-trump-tax-law/


18

environmentally conscious decisions on 
tasks, like shipping and packaging, that 
are common to the use of its services.
In 2021, the two primary initiatives we pursued to intentionally limit our 
environmental impact were: 

• Renewing our Climate Neutral 
certification by reducing our 2020 carbon 
footprint of 315 tCO2e through offsets 
from Charm Industrial and Pachama. 
Notably, 315 tCO2e was only half our 
2019 carbon footprint.

• Encouraging projects across the 
categories of Design, Fashion, Games, 
and Technology to launch with 
environmental commitments in five 
areas: long-lasting design, reusability 
and recyclability, sustainable materials, 
environmentally friendly factories, and 
sustainable distribution. In 2021, 55% of 
projects opted to do so.

In addition, as a result of committing to become a remote company moving 
forward, we expect to reduce our team’s collective carbon footprint by 
eliminating the need to commute.
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House of Pentacles (HOP) is a Film 
Training Program and Production 
House designed to launch Black 
trans youth (ages 18-35) into the film 
industry and tell stories woven at the 
intersection of being Black and Trans.

STooPS connects our neighborhood 
with a big ol' block party, classes, and 
opportunities for artistic expression in 
unconventional spaces.

The Bronx Documentary Center 
uses community-based documentary 
practice and education to explore vital 
issues, stimulate critical thought, and 
drive social change.

dublab cultivates and supports 
local cultural ecosystems worldwide. 
Through community-generated radio, 
dublab promotes curiosity, experimen-
tation, inclusivity, and connection.

Recess partners with artists to build 
a more just and equitable creative 
community. By welcoming radical 
thinkers to imagine and shape net-
works of resilence and safety, Recess 
defines and advances the possibilies of 
contemporary art.

Project Row Houses is a community 
platform that enriches lives through art 
with an emphasis on cultural identity 
and its impact on the urban landscape.

The Laundromat Project brings art, 
artists, and arts programming into 
laundromats and other everyday 
spaces, thus amplifying the creativity 
that already exists within communities 
to build community networks, solve 
problems, and enhance our sense of 
ownership in the places where we live, 
work, and grow.

Girls Write Now mentors under-
served young women and gender 
nonconforming youth to find their 
voices through the power of writing             
and community.

The Center for Urban Pedagogy (CUP) 
is a nonprofit organization that uses 
the power of design and art to increase 
meaningful civic engagement.

Edible Schoolyard NYC’s mission is 
to support edible education for every 
child in New York City. We partner 
with New York City public schools to 
cultivate healthy students and commu-
nities through hands-on cooking and 
gardening education, transforming 
children’s relationship with food.

Kickstarter will annually donate 5% of 
its after-Tax profit towards arts and 
music education, and to organizations 
fighting to end systemic inequality as 
further defined in sections 4(c) and 5(c) 
below (the “5% pledge”).
Each year, members of the Kickstarter team nominate organizations for 
consideration, and a small group of volunteers to serve on the 5% pledge 
committee. The committee evaluates each organization to ensure it meets the 
criteria defined in our charter, and determines how the funds will be distributed, 
considering impact, need, and alignment with Kickstarter’s mission

This year, we made donations totalling $525,000 to 37 organizations 
committed to building a more creative and equitable world:

KICKSTARTER SUPPORTS A MORE CREATIVE & EQUITABLE WORLD

https://houseofpentacles.org/
https://www.stoopsbedstuy.org/
https://www.bronxdoc.org/
https://www.dublab.com/
https://www.recessart.org/
https://projectrowhouses.org/
https://www.laundromatproject.org/
https://www.girlswritenow.org/
http://welcometocup.org/
https://www.edibleschoolyardnyc.org/
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BAAD! Bronx Academy of Arts and 
Dance creates, produces, presents, 
and supports the development of 
cutting-edge and challenging works in 
contemporary dance and all creative 
disciplines that are empowering to 
women, Latinos and people of color, 
and the LGBTQ+ (lesbian, gay, bisexual, 
transgender, and queer) community.

Third Wave Fund resources and 
supports youth-led Gender Justice 
activism to advance the political power, 
well-being, and self determination 
of communities of color and                   
low-income communities.

Detroit Narrative Agency (DNA) 
is a community organization that 
disrupts harmful narratives about 
Detroit. We do this by supporting 
Black, Indigenous, People of Color 
Detroiters to explore and create 
media storytelling projects that 
build collective healing, power                     
and liberation.

Slow Factory is a school, knowledge 
partner and climate innovation 
organization focused on addressing 
the intersecting crises of climate 
change and social inequity 
through open education and                          
regenerative design.

Black Art Futures Fund provides 
general operating support for U.S. 
small and community-based Black-led 
and Black-benefitting arts and culture 
organizations, whose annual budgets 
are $500k or below. Organizations can 
be independent 501c3 organizations or 
entities with a fiscal sponsor in place 
for more than one calendar year.

Berrett-Koehler is an independent 
publisher with the mission of 
connecting people and ideas to create 
a world that works for all.

The Lower Eastside Girls Club 
connects young women and 
gender-expansive youth of color 
throughout New York City to healthy 
and successful futures through free, 
innovative year-round programming 
and mentoring.

Donors Choose makes it easy for 
anyone to help a teacher in need, 
moving us closer to a nation where 
students in every community have the 
tools and experiences they need for a 
great education.

Win provides safe housing and critical 
services to help homeless women and 
their children rebuild their lives and 
break the cycle of homelessness

The National Bail Out collective is a 
Black-led and Black-centered collective 
of abolitionist organizers, lawyers, and 
activists building a community-based 
movement to support our folks and 
end systems of pretrial detention and 
ultimately mass incarceration.

Committed to saving the lives of 
LGBTQ+ young people, The Ali Forney 
Center's mission is to protect them 
from the harms of homelessness and 
empower them with the tools needed 
to live independently.

Progressives Everywhere has 
created a fund devoted to providing 
access to abortions to women in 
Texas and other states where it is 
becoming increasingly difficult to do 
so, as well as legal groups fighting to 
protect a woman's right to choose. 
Contributions are split evently 
between evenly between 14 abortion 
funds: Texas Equal Access Fund, 
Clinic Access Support Network, Jane's 
Due Process, Support Your Sistah 
at the Afiya Center, the Lilith Fund, 
Frontera Fund, Abortion Liberation 
Fund of PA, Mississippi Reproductive 
Freedom Fund, Yellowhammer Fund, 
Access Reproductive Care-Southeast, 
National Women's Law Center, Florida 
Access Network, Women's Emergency 
Network, and Reproductive Freedom 
Fund of New Hampshire.

First Nations Development Institute 
improves economic conditions for 
Native Americans through direct 
financial grants, technical assistance & 
training, and advocacy & policy.

Blackspace demands a present and 
future where Black people, Black 
spaces, and Black culture matter 
and thrive. Our collective brings 
together planners, architects, artists, 
and designers as Black urbanists, 
people who are passionate about 
the work of public systems and                           
urban infrastructures.

Summaeverythang is a South Central 
Los Angeles-based community center 
dedicated to the socio-political, 
economic, intellectual, and artistic 
empowerment and transcendence of 
black and brown neighbors.

Food Bank for NYC works to 
end hunger in NYC by organizing 
food, information and support for 
community survival, empowerment, 
and dignity.

LSA Family Health Service strengthens 
and empowers vulnerable families and 
children by meeting their basic needs 
for food, healthcare, education and a 
safe home, in the belief that affirming 
families in their own dignity improves 
the entire community.

The Kelly Street Garden is a social 
justice project bringing fresh produce 
into the South Bronx. The core mission 
of the garden is to provide healthy 
food to local residents free of charge.

Callen-Lorde Community Health 
Center provides sensitive, quality 
health care and related services 
targeted to New York’s lesbian, gay, 
bisexual, and transgender communities 
— in all their diversity — regardless 
of ability to pay. To further this 
mission, Callen-Lorde promotes health 
education and wellness, and advocates 
for LGBTQ health issues.

Sex Workers Outreach Project-USA 
is a national social justice network 
dedicated to the fundamental human 
rights of people involved in the sex 
trade and their communities, focusing 
on ending violence and stigma through 
education and advocacy.

20

https://www.aliforneycenter.org/
https://callen-lorde.org/
https://secure.actblue.com/donate/abortionfund
https://swopusa.org/
https://www.firstnations.org/
https://www.bkconnection.com/
https://www.blackspace.org/
https://www.girlsclub.org/
https://www.donorschoose.org/
https://winnyc.org/
https://www.foodbanknyc.org/
https://littlesistersfamily.org/
https://www.nationalbailout.org/
https://www.kellystreetgarden.org/
https://summaeverythang.org/
http://www.baadbronx.org/
https://www.thirdwavefund.org/index.html
https://alliedmedia.org/projects/detroit-narrative-agency
https://slowfactory.earth/
https://www.blackartfutures.org/
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$11,385,449

11,370
Amazon announces that they are unlocking the premiere of 
Critical Role’s “The Legend of Vox Machina” a week earlier than 
anticipated—and releases a short clip from the series.

pledged of $750,000 goal

backers

Critical Role
The Legend of Vox 
Machina Animated Special

Prep for Prep's mission is to 
develop future leaders by creating 
access for young people of color to 
first-rate educational, leadership 
development and professional                                                   
advancement opportunities.

LEAP (Leadership Education for 
Asian Pacifics) is a national, nonprofit 
organization, with a mission to achieve 
full participation and equality for Asian 
and Pacific Islanders (APIs) through 
leadership, empowerment, and policy.

Where Love Is Illegal shares LGBTQI+ 
stories of discrimination and survival 
from around the world. We created 
Where Love Is Illegal because we 
believe that stories have the power 
to break down the barriers that               
divide communities.

Brooklyn Packers is a worker-owned, 
Black-led food sourcing, packing, and 
distribution cooperative. We form a 
conduit between farms and the city, 
building Brooklyn food sovereignty.

Harlem Grown is an independent, 
non-profit organization whose mission 
is to inspire youth to lead healthy and 
ambitious lives through mentorship 
and hands-on education in urban farm-
ing, sustainability, and nutrition.

HERO Dads at Montefiore, in part-
nership with BronxWorks, is a FREE 
program designed to empower low-in-
come, non-custodial fathers in the 
Bronx to achieve family and financial 
success. Our mission is to help fathers 
to become involved and nurturing 
parents to their children, to form and 
maintain collaborative relationships 
with their children’s other caregivers, 
and to achieve financial stability.

By providing Indigenous youth with 
unstructured and semi-structured 
sports alike, the Indigenous Life Sport 
Academy (ILSA) creates social change 
and development within Indigenous 
communities. LSA provides year-
round programming, free access to 
training/certification programs and the 
opportunity to learn a lifelong sport, 
in a safe place, with other indigenous 
sport leaders.

CASE STUDY

https://www.lifesportcanada.org/aboutus
https://www.prepforprep.org/
https://www.leap.org/
https://www.brooklynsupportedagriculture.com/
https://www.harlemgrown.org/
https://www.cmocares.org/what-we-do/integrated-behavioral-health/children-family-services/hero-dads-program
https://witnesschange.org/the-where-love-is-illegal-fellowship/
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Kickstarter will always support, serve, 
and champion artists and creators, 
especially those working in less 
commercial areas.
To inspire creators in less commercial areas to bring creative projects to 
life, we issued three separate creative prompts and provided dedicated 
promotional support to help them reach new audiences.

• Long Story Short — a celebration of short films and the people who make 
them — attracted 159 new projects with a 61% success rate.

• Zine Quest, which encouraged the creation of single-color RPG zines, led to 
397 new projects with a 97% success rate.

• Make/100, our annual open call for projects with the simple creative restraint 
of producing just 100 limited edition rewards, saw 287 new projects in 2021 
with a 74% rate.

Since our launch in 2009, we’ve seen thousands of projects focused on magic, 
sorcery, and divination, from tarot and oracle decks to alchemical skincare 
and goetic graphic novels. So last year we launched a new Magic & Divination 
page dedicated to nurturing the projects of occulture creators.

KICKSTARTER IS COMMITTED TO THE ARTS

https://www.kickstarter.com/short-films
https://www.kickstarter.com/zinequest
https://www.kickstarter.com/make-100
https://www.kickstarter.com/magic
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Kickstarter will foster a supportive 
environment for employees to work 
on their own creative projects, 
including time off to pursue them.
As in years past, last year we provided staff with an annual education stipend 
which many used to explore creative pursuits. In addition, a number of 
employees ran their own Kickstarter campaigns to bring their own creative 
projects to life, from Halloween-inspired squid stickers and Jewish pastry 
enamel pin sets to sci-fi comics and documentary films, fat positive hand 
embroidery, and music albums.

We also organized an internal programming slate of workshops to encourage 
staff to explore creative pursuits like Japanese fabric dying and caricature 
drawing.

Half of Kickstarter’s 5% pledge 
will be devoted to arts and music 
programs for children and young 
adults, with a primary focus on 
underserved communities in New York 
City. Funds will be distributed to 501(c)
(3) organizations, public schools, or via 
programs developed by Kickstarter.
See Page 18 for more information on the nonprofits we donated to.
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Kickstarter will provide opportunities 
and paid time off for employees to 
provide professional mentorship and 
skills training to people from groups 
underrepresented in the worlds of art, 
business, or technology.
In 2021, our staff logged 103 hours of paid volunteer service, including time 
to provide professional mentorship and skills training to people from groups 
underrepresented in the worlds of art, business, or technology.

Kickstarter will report on team and 
leadership demographics, executive 
and CEO pay ratios, and programs 
and strategies employed to build a 
diverse, inclusive, and equitable 
organization.
EXECUTIVE PAY RATIOS 

Exorbitant executive compensation is a significant contributor to rising 
inequality across society. According to a 2020 report by the Economic Policy 

KICKSTARTER IS COMMITTED TO FIGHTING INEQUALITY
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PAY RATIOS EXCLUDING EQUITY INCLUDING EQUITY

CEO to Mean Non-CEO 2.89 17.59

CEO to Median Non-CEO 3.08 17.96

Mean Exec to Mean Non-Exec 2.31 4.34

Median Exec to Median Non-Exec 2.04 2.30

TEAM DEMOGRAPHICS

The following numbers were taken from an optional survey sent to the 
Kickstarter team in November 2021 with 88% participation response rate. 
Any item with an asterisk has between 0 - 3 responses and is denoted as not 
meeting the anonymity threshold for analysis/reporting. Note: Staff were 
able to select as many options as appropriate, so percentages may not add 
up to 100.

FEMALE

60%
TRANSGENDER

5%
NON-BINARY,

GENDER FLUID, OR GENDER 
NON-CONFORMING

6%
MALE

33%

GENDER IDENTITY

Institute, CEOs were paid 351 times as much as typical workers. In 2021, the 
salary of Kickstarter’s CEO was 2.89 times that of the average non-CEO salary. 
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WHITE / EUROPEAN

ASIAN

HISPANIC OR LATINX

BLACK / AFRICAN  
/ CARIBBEAN

MIDDLE EASTERN  
/ NORTH AFRICAN

INDIGENOUS / NATIVE 
AMERICAN / ALASKA NATIVE

NATIVE HAWAIIAN  
/ OTHER PACIFIC ISLANDER

OTHER

68%

20%

13%

5%

5%

*

*

*

STRAIGHT / 
HETEROSEXUAL

69%

GAY OR LESBIAN

5%
BISEXUAL

QUEER

6%

18%

PREFER NOT 
TO SAY

33%

RACE/ETHNICITY SEXUAL ORIENTATION

YES

10% PREFER NOT  
TO SAY

6%

NO

83%
NONE

20-29

SHARED CARE OF  
CHILD(REN) UNDER 18

30-39

PRIMARY CARE OF  
CHILD(REN) UNDER 18

40-49

CARE OF ADULT(S)

50-59

PREFER NOT TO SAY

PREFER NOT TO SAY

70%

19%

64%

14%

20%

13%

5%

*

*

*

2 YEAR COLLEGE DEGREE 
OR INTERNATIONAL  

EQUIVALENT

4 YEAR COLLEGE DEGREE  
OR INTERNATIONAL 

EQUIVALENT

ADVANCED DEGREE

HIGH SCHOOL OR  
GED EQUIVALENT

*

69%

20%

5%

DISABILITY IDENTIFICATION CAREGIVER STATUS

AGE RANGE EDUCATION
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Bring the Sun to 
Luckenwalde

E-WERK’s climate opera Sun & Sea, which premiered at the 
Venice Biennale in 2019, reached the shores of New York City to 
be staged at the Brooklyn Academy of Music—with 21 tons of 
sand in tow.

€43,044

344
pledged of €40,000 goal

backers

CASE STUDY

SENIOR TEAM DEMOGRAPHICS

The following numbers were taken from an optional survey sent in November 2021 with 
100% participation response rate from Senior Team (department heads, CEO).

FEMALE

56%

MALE

44%

WHITE /  
EUROPEAN

ASIAN

MIDDLE EASTERN / 
NORTH AFRICAN

HISPANIC  
OR LATINX

67%
22%

11%

11%

GENDER IDENTITY RACE/ETHNICITY

OTHER 11%
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4 YEAR COLLEGE DEGREE  
OR INTERNATIONAL EQUIVALENT

ADVANCED DEGREE (MS, MA, JD, MD, PHD, ETC.)  
OR INTERNATIONAL EQUIVALENT

HIGH SCHOOL OR GED EQUIVALENT 
OR INTERNATIONAL EQUIVALENT

44%

44%

11%

STRAIGHT / 
HETEROSEXUAL

89%

BISEXUAL

NO

11%

100%

SHARED CARE OF  
CHILD(REN) UNDER 18

30-39

PRIMARY CARE OF  
CHILD(REN) UNDER 18

40-49

NONE 50-59

67% 56%

22% 33%

11% 11%

SEXUAL ORIENTATION

CAREGIVER STATUS AGE RANGE

EDUCATION

DISABILITY IDENTIFICATION
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NO

100%

STRAIGHT / 
HETEROSEXUAL

71.4%

QUEER

28.6%

FEMALE

14.3%
NON-BINARY,
GENDER FLUID, OR GENDER 
NON-CONFORMING

14.3%

MALE

71.4%

WHITE / EUROPEAN

ASIAN

BLACK / AFRICAN / CARIBBEAN

SOUTH ASIAN/BANGLADESHI

57.1%

14.3%

14.3%

14.3%

SEXUAL ORIENTATION

RACE/ETHNICITY

GENDER IDENTITY

DISABILITY IDENTIFICATION

BOARD OF DIRECTORS DEMOGRAPHICS

The following numbers were taken from optional self-identification in a demographic 
survey sent in February 2021 with 100% participation response rate from our Board. Note: 
Respondents were able to select as many options as appropriate, so percentages may not 
add up to 100.
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ADVANCED DEGREE

4 YEAR COLLEGE DEGREE

57.1%

42.9%

NONE 30-39

SHARED CARE OF  
CHILD(REN) UNDER 18

40-49

50-59

60 OR OLDER

57.1% 28.6%

42.9% 14.3%

28.6%

28.6%

EDUCATION

CAREGIVER STATUS AGE RANGE

Looking Glass 
Portrait

3D hologram innovators Looking Glass Factory debuted a 
groundbreaking personal device that showcases holographic 
photos, videos, and 3D models in a digital picture frame.

$2,511,785

8,051
pledged of $50,000 goal

backers

CASE STUDY



TRAINING AND DEVELOPMENT

In 2021, we employed a number of strategies to build a diverse, inclusive, 
and equitable organization including: 

• Providing interview training to support staff with fair and consistent interview processes;

• Reporting on the demographics of our current staff and pool of job applicants, 
benchmarked against census data and other similar companies;

• Developed a programming slate to celebrate a wide range of events for Black History 
Month, Women’s History Month, Juneteenth, and Pride.
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kickstarter.com/benefit-statement

http://www.kickstarter.com/benefit-statement



